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UR COMMENTS a couple of

weeks ago 1o the effect that Ok-
lahoma is not ready for lourisis
proved ta be rather controversial.

First telaphope and lotter reac-
tion was in agreement, as individo-
als related difficulties in finding
where 1o go and what to do. They
gimply had not found information
they wanted readily avallable in
convenient places.

Then Kent Ruth of Gesry, the
state's premier travel writer, sent a
copy of his excellent “Oklahoma
Travel Book,” He said “You're just
the one this was writien tor.”

This book, published in 1977 by
the University of Oklahoma Press,
very likely is the most complete de-
geription of Oklahoma poeints of in-
terest, cities, towns and history ever
compibed.

It might be available in book
stores and certainly may be ob-
tained from the Unlversity of Okla-
homa Press at Norman, bat the ma-
jority of Lourists may never gel one
into their hands.

Then Kathleen Marks, execuilve
director of the Conventlon and Tour-
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ism Bureau of the Oklahoma City
Chamber of Commerce, forwarded a
large assortment of brochures and
maps and a copy of a letter insjsting
that tourist information is abun-
dant.

A number of the brochures obvi-
ously are expensive printed pleces
and might not he available for wide
distribution to visitors.

Some of the materials are purely
promotional and others contain use-

ful information about where tostay, -

where to ¢at and special events. As
a tourist at one time-or ancther in
all 50 states, my expertence has
been that the more alaborate s tour-
ist brochure is the less likely it s w
be helpful in finding whal ¥you are
iooking for. Local citizens may not
be much help, either, )

The selectlon from [Mrecior
Marks contains some inexpensive
one page maps that should be very
helplul o strangers or home (olks, il
they can get their hands on them.
She has an answer for thal, 100

"The state opérates Cight infor-

mation centers, including one at the
Siate Capitol, and the city has one
at the airport and one al the¢ Cham-
ber of Commerce,” she writes. “in
addition, there are brochure racks
at mast hotels and motels in town.”

{ Then she adds that the Chamber s
tourist division is preparing to go
on-ling with “Infovision” at all large
shopping malls, airports, hotels and
motels, "A computerized informa-
tion syatem on the entire city will be
apyour fingertips,” she says.

Furthermaore, anyone wanting Lo
Enow what iz going on in Oklahoma
Clty may call 236-ARTS, or the
Chamber's information number,
232-2211, a 24-hour service So it is a
pleasure 10 inform those who have
had treuble locating places of inter-
est, just dizl those numbers and ask
your guestions. Apparently, the -
crature is free,

Beiore long maybe Oklahomans
will know our state hetter and be
ahle 1o tell visitors abowt 1i. Then:
we may be rendy to greet tourists
and help them enjoy their wvisil
miore.,



