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Ho;l;gl—Room Video Tours Great |

N INERRRLUING idea has been

anngumged by Hilten Hotels,
They plan to put video tours of the
hotelg and surrounding cities on TV
sets in hotel rooms. Hospitals have
used [n-house TV for years. .

Thbse who have spens ‘h;'gn-:i'..:'r“
nights in hotels in strange cities are
likely to appreciate thls service. %.menis.

Much sightseeing that once provid- =

od eftertainment is no longer possi-
ble, ‘partly because of the urban
sprawl and deterioration of down-
town sections, and partly because it
isn't safe to venture out alone at
night in many places, =
Most cities offeér a0 many points of..
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freeway they see is the one which
will take them to the museum they
wish to visit. Business people, who
make up a large percentage of the
traveling public, may be more inter-
ested in identifying offices, facto-

= and warehouses related to their
LilH saeg, industries and invest-

Logal residents may overiook the
“fart that sirangers view their cities
from: an entirely different angle
than they do, What may be so famil-
far to home folks that it goes virtu-
aliy ‘unnoticed could have particu-
lar appeal for someone seeing it for
the first time. This is often true for

interest that visitors who plan th do  visitors from within the state,

consfderable sightseeing will. be
ablesto get an overview of them and
make selections for personal visits,
Are there any travelers who have
not gazed out their hotel windows
and wondered about certain bufld-
ings and open areas? Maps and tour
guides are helpful, b -
giving AR O S Lo
tion of such structures could go
much further. s
Towrists might wonder if that
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Presemtations of important data
about a communaity could stimulate
interest not only in business areas
but alsoe in cultural, edocational and

_residential matters, Topics not soit-

able for tourist viewing could be
graphically related by video.

A paradox of sightseeing is that

Wl dirive across the country

1o vigit rowrist antractions but never

go nedar those in their own o muni-

ties. For EIED‘LP!E. many Oklaho-

eda

mans have driven to Six Flags over
Texas, Disneyland and world fairs
In Mew York or Seatilé but have
never seen the Nationa] Cowboy
Hall of Fame and Western Heritage
Center In their old home tawn.

The fact is ihat there arg 20 many
museums of various kinds in the
state of Oklahoma that it would take |
rounds,

a lot of time to make t
Others are being developed, such as
Enterprise Sguare, USA.

Hilton Hotels has contracted with

a professional firm to prodoce lts
shows and seek commercial sup-
port. It should be worthwhile for
municipalities, chambers of com-
merce (even those out in the state),

factories and museums {p produce - -

and offer similar shows|to hotels
and other outlets, including educa-
tional TV,

Ta say the least, such shows
should be able to competg with: old
movies, recycled soap oferas and
inane situation comedies that pre-

vall on TV 'BERldes befelits to pro-
ducers thal should offset costs of
production, vides tours ld sawve
Fuests time and EREFEY.



