ERSWE and antl-American
nizations have made effec-
{ fréedom of the press to
1heir

Then one day biginess and Indus-
trial Jeaders realized they had not
dmell They discovered even
b school graduates were not
recéiving good Basic understanding
nfthefrteeulet‘pr!msvxtfm.

Aﬁ government agencies stepped
up -n:lempu: to’ dismember some
suctéssful industries and to nation-
alize others, many industrialists de-
-L'Idtd -improved communications
were an urgent necessity.

When they tried to reach the pub-
lic“wth their ideas about (ree en-
terprise through advertising, they
rape into snags. Television statioms
somelimes refused their COMIMEer-
ciafs as being “eontroversial,” even
when opposing views were aired as

news of commercials,

*  The showddiwn came in 1978 when
a Missachusetts law that barred
corporations from speaking out on
public  issues.inrough wdveriise-
menls was tested in the Supreme
Court of thedfnited States,

“The press doss not have a mo-
nopoly on either the First Amend-
ment or the ability to enlighten,”
said the court.

Since then, numerous business
firms have been appealing o the
public to suppart our free enterprise
system and advocatling more con-
servative policies.

CMFree enterprise. It began here, Ty
could end here,” warns Relianoe
Group, a New York insurance organ-
lzation.

"Privacy hegins at home,” says
an 1BM ad, admitting that “one ex-
cellent way to prolect people was to
collect less information about
them.”

“0il alone won't solve America's
energy problems.” says Mapoo of
Tulsa, one of many petroleum firms
trying to explain the complex ener-
HY production busimess to the pub-
lie.

“"Humger to compete,” says Fosti
Fuel (il Supply & Ter mma]ing Inc.,
Houston, noting that “a certaln
young businessman once hurried to

complele an |m|:|u-runt diral wi
large oil company befere n
since he couldn't afford Junch 'H"ffh-;
his customer.”

“At Rockwell International, we'
believe that the creative manage-i
ment of first-rate information-
fosters both growth and productivi-
ty,” says Robert Anderson, RI chair-
manand chief execusive officer. . -

“Knowing how to listen could dou-
ble the effectiveness of American
business,"” says a big ad for Sperry;
makers of Univac and New Holland
farm machinery. o DII:I _'ruu hear
that?"

“In these United States reindus-
trialization is net jost an interesting
concept,” says Willlam R. Roesch,
president of United States Steel, in
anad."“Tt's a vita] necessicy.™

"You and I have no right to object
to” taxes,” says Warcner & Swasey,
machinery manulacturer, “until we
object to the way tazesare spent,”

Wisdom I8 where you find it, and
Amerlca’s business leaders are put-
ting a pood deal of it -dn their ads
thesedays,
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