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Potatoes Prove Point About Prices

FEW DAYS ago we bought some
potatoes.for 3384 & bushel, Not
very many at that priee, of course.

The deal was consummated in the
lobby convenience shop of a Dallas
hotel. Compared to pricés on other
snacks offerod, 50 cents for 114
ounces of spuds didn't seem to be
out of line.

The farmer who grew the potatoes
probably got arcund $2 & bushel for
them, although this wear's short
crop might bring more,

The ‘potatoes had beem peeled,
sliced inmto thin chips, salted and
cookeed In “partially hydrogenzted
cottdiEeed oil.” A mixture of a doz-
en other ingredients gave them “a
barbegue (lavor.” They were packed
in a_laminated plastic bag to pro-
tect the goodies from moisture and
“hapmdul light rays," the label
stated.

This may be an extreme example
of how marketing ‘costs have be.
come the principal factor ln nearly
- everything we buy. We pay a lot for
conveénience, guality and steady
supply of what we wear, eat and use.

‘Wheat growers have made much

of the [act that a loaf of bread which
retails for around 50 eents contains
less than a dime's worth of grain.
This hasnt caused many house-
wives to take up home baking and
apparently the news hasa't had
much effect on the market price of
wheat. :

Cotton growers paint out that
there may he only 50 or 75 cents
worth of colton in a shirt that re-
tails for 315 or $20.

A cattleman may sell a load of
steers for 60 or 70 cents a pound and
then stop in a nearby cafe for a 6-
ounce chicken fried steak that costs
£3.99 or more, including service and
trimmings.

Farmers always have been aware
of how rapidly their commodities in-
crease in value after they sell. Infla-
tion is bringing the economic facts
of life to attention of consumers.

From time to time movements
arise to shorteut marketing pro.
cesses, Lo eliminate middlemen, to
cuot out “frills” and to sell directly
from producers to consumers. Such
movements seldom last.

The rate of inflation has been cal-
culated at 18 per cent per vear, but
the Tax Foundation, Ine., says that
taxes are rising faster than any-
thing else, incloding prices.

The higher yéur tax bracket, the
harder you are hit by inflation. As
salaries and wages follow the up-
ward spiral, you must earn more
money in order to pay taxes and buy
what you need or want,

In a comparative application of
this fact, 1.5 News apnd World Re-
port figured that if you are in an 18
per cent tax bracket, you must #arn
a3l cents to buy a 25 cent candy bar
{that used to sell for a nickle.) If
your tax bracket iz 28 per cent, you
will need 3% cenis, X

A pair of men's dress shoes that
retalis for £45 may cost the 18-per-
cent taxpayer $54.88 in pretax dol-
lars, and the man in the 4%-percent
iax bracket would need tostake in
$88.24 to buy them, |,

Ronald Reagan recently was guot-
ed as saying that the only thing
about the dollar that is more valu-
able than it used to be is the motto,
“In Cod we trust.”




