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- A BUSINESSMAN jokingly sald to
. his companions at a Chamber
~of Commerce luncheon recently: -1
' need several doses of those new piliz
thay have to make You smarter!™
- _He dossn'l, but that is exactly the
< Eind of reaction drug peddlers want
“to generate — acceptance, aven if
~ddeoetious.
= Bince researchers in Nebraska an-
whounced they had found “smart
fopit]s,” an organic chemical come-
“pound which apparently improves
“mdmory and intellectual perform.-
-ance that normally deteriorate with
-rage, Californians have been pushing
~andither newly-found drug.
. That one is ealled “zoom," is said
-+ be legal and is described as a pill
slhat gives a powerful Jift belore
. breakfast. One promoter savs he s
- selling 3,000 cases a week to solve
2Mthe nation's human energy orisis"
. dnd also to make him a millionaire.
"¢ The latter goal probably is upper-
- most in his mind, because maney is
the larger motive that keeps drug
-addiction growing.
t “Ehe idea of establishing a society
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addicted to drugs, aleohol and pther
compulsive habits has been gaining
ground, thanks largely ta skillfully

planned campaigns. These are de-

signed to break down family or re-
ligious training, prejudice or com-
mon sense that mighl deter an indi-
vidual from forming habits with the
products offered.

Periodically, articies appear in
magazines advising us that drugs
are avalilable, or soon will be, to al-
low a person to select the kind of
moml he or she wants for the day
and to create the mood by popping
certain habit-forming pills. ;

An example of how this works is
described in a national trade puhli-
cation by a Michigan advertising
agency. It empiloys what is called
“beliel dynamics™ to modify cus-
tomer notions about drinking heer
or using various other advertised
products.

This concept concludes that it is
“advertising’s job to encounter a
person’s beliefs in such a wav that
he or she will behave, or purchase,
what the advertiser wants him or

her to buy.”

Similar technigues are appl
when certain groups want to H
guade the public it should aceept|le-
galized gambling by promiging bvn-
efits from taxes, or to legalize||li-
quor-by-the-drink on the flimsy the-
ory that people would drink lesd| if
liguor were more readily availa -i

The theory is to get people's inthr-
est by offering something they -n-' i
or think they need, such as h-et
memory recall, more energy, lo I
taxes or a happier mood. Promao i
will promise anything to get peo
to form habits that will be pm[i.
ble to the sellers. l
i

It would be pice to say that sm.
peaple don’t {all for such schemi
but the record shows many do.

Just about every kind of schemnp,
con game, bad politics, phony rel E:
ion, vice, immoral practice sfld
health-destroying habit can be 3
iz being “sold™ this way.,

The old business motto, raveb
emptor {let the buyer beware),
plies to quality of ideas as well as |
quality of products,



