Ferdie J. Deering

Business Starts Speaking Out More

EW voires are being added ‘w0

the array of information and
curmment presented 1o the Ameri-
can public, These are business opin-
icnd that in the past may have been
muffled by fear of government
retaliation,
- About a vear ago, the Supreme

“Court of the United States made it

- plehr in a ruling that business insti-
lutions, like individuals, may speak
up on a referendum issue, whether
or not that issue is germanég to their
= Jusiness interesis.

' % In this inter pretation of our con-
stitutlonal freedom of speech, the
Bupreme Court held that groups of

dividuals have thatl freedom, just
a8 single individuals do.
4 Because they have been bound by
%0 many regulations relating 1o

. what they might advertise or other-
wize communicale to the public,

* pusinessmen have moved into this
gew freedom semewhat timidly.

As the froedam has become recog-
alzed as reality, there has been @ no-
 #iceable trend dn what are called
© vmstitutional advertisements” in
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the press, These ave ads which pres-

ent facts and opinions about the’

company tself, what it stands for,
or what its leaders think.

For example, a recent ad of Unir
ed Technologies |'eu;|mment§s “at
your next meeting, remove the
chairs, empty the carafes, Win the
thermostat down lo 55. A stand-up
meeting could be a stand-outy’

Smith-Kline Corp. published a full
page ad in which William E. Simon,
former secretary of the fréasury,

“pxamines the (ree cause of the in-
flation that can put an end Io our
way of life.”

Alton 5. MNewell, cha:rm_un ool
Newell Mig. Co., San Antonio, ad-
dressed a message Lo leenage Amer-
icans, “Now voung people, T hope 1
have convineed you that you don't
have to sit around wringing your
hands, waiting for the end (o come,
You can change the world,” e con-
cluded,

This new frecdom of speech- J'Lnr.! of
the press can be & great asset, if
psed responsibly by businessmen to
teli the truth about free enterprise,

Not all federal regulations cpn-

cerning advertiging nhave baen
removed, Some that exist appeat| (o
b proper, bul government still mjay
Iave gone too far in regulating
olher areas.

It iz right that frawdulent, dish
est antl’ Mls¥ading advertising -
should be prohibited. Those who eo-
gage im such practices should be ex-
posed and punjshed.

Professional “people “have- gained
the right to advertise their servipes
and rates, The public has a right fo
Eniaw.

Furjcra.l'.i‘ra{le Commission rules
on advertising may get into socgsl
rel oG gplie, FTC allcl::at

use of4organic; in food ads but
sirigts: preswestémed products. t
proponents of federal diet cont
dis 9Dy

HE'PEIU';E" hﬁﬂm’iﬁ is the Enu-m|m-
tion of ourddyemic sysiem, it
important that the public know (as
mich as possible about what busi-
ness men are thinking, doing dnd
advocating. ;
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