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Lower Productivity Boosts Prices

THE gap between what employed
people can do and what they
will do costing both employers
and consumers.

Lowered -productivity n?su]ts in
higher costs to turn out whatever is
béing produced, causing more
greatly inflated prices.

During the first guarter of this
year, output per man hour in the
private economy declined at the an-
nual rate of 3.6 percent, according

to the Bureauw of Labor:Statistics. -

Unit labor costs were up 8.4 per cent
" from a vear earlier.

These higher costs are passed
along to consumers and are accept-
ed, with some complaining, as inevi-
1able facts of life.

This might not be so bad if pro-
ductivity gains were obtained to
offset part of the rising labor costs.
But the decline in output per man
hour added to the increase in cost
per man hour on the job, in pay and
benefits, may be hard to live with.

Businesses and industries are
having to pay workers more and
more forsgaducing less and less,
making prices go up and up.
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The coal sirike resulted in loss of
productivity, not only in the mining
industry, but also in industries
which use coal to turn out other
products. This incledes steel for
automobiles, buildings and ma-
chines that cost more than belore
the sirike.

In a recent interview published by
U5 Mews & Waorld Report, C. Jack-
son Wray, Jr., authority on wages,
prices and pmduetwuw warned
Thil it the slowdown in prodoetivity
continues, “the United States will
lose its competitive edge.” Jobs that
ought to be held by American work-

ers will go to workers in other coun-
tries.

Unions are campaigning for
sharter work wecks, arguing that
thiz would make more jobs, reduc-
ing unemployment. The joker is that
they demand the same or higher pay
for shorler weeks,

Business analysts say the d-day
wieek is not likely 1o become general
practice any time soon. But they did
not believe that “flexitime" would
become widely used, either. This

sysiem is reported 1-:- be in use by 13
percent of all businesses n
Auto workerg-hawe set '4'1-;'& ern,

becanse ar they will.re eive
Seven P"!E qual halidays in ad-

dition to, holidays, THis is
the equiva n 4-day weeks
W oyear, an means workerg will

produce fewer cars that will] cost < -
more.

The attitude of p'rﬁcl cing less for -
maore 18 pot llm;te iymual rH-
ers. A Business Week magazine sur-
vey tu dhahiyoldér managers =

who seem to-be Welived to quitwork -
after a eertaifinimnber of Hours, '
perhaps leaving problems unsplved «
and reducing prodoctivity. -

HSomewhere along the line, ip our
eagerness to be sure that the work-
ers are adequately rewarded for
their econtributions to the total
result, we have lost sight of fm-
portant business goal.

That is to tern oukthe best quality
products possible at the lpwest
practical cost to keep Lhe business
operating at a profit o that those
engaged in it will continue to have
jolbs,




