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Television Has W FA VR

But Time Wasted by People

KANSAS CITY writer boagsts
. that he turned off his television
set iwo years ago and became '"one
of'the two-tenths of one per cent of
Amevrican homes without television."
He wrote: "I don't watch television
because it is a waste of time."

In the Oklahoma City Times comic .

strip, "Gasolina Alley," Skeezix Wal-
let has been perturbed becazuse his
wife, Nina, gave away their T¥ giter
she decided he was wastzng too
much time with it. o

Probably a lot of Oklahoma. foot-
ball widows would like to turn off
their sets until the season ends in
January.

Kicking the TV set won't solve the
problem that these somewhat dras-
tic actions reflect—the problem of
wasting time. Television sets don't
waste time, People do.

Much of the criticism of television
programing is valid. Toe much vio-
lence and crime are displayed to im-
pressionable youngsters. Announcers
often can't or don't separate opinions
from news. Now the tube is bringing
pornographic movies inio cur homes.

Yet, this device has reached mar-

~ velous heights io reveal earthlings

walking on the moon and to give us
livelier views of other parts of the
earth. It provides music, entertain-
mernt, news and information so lav-
ishly that the temptation to overin-
dulge is always present, even when

' other things need to be done.

By being available, except for a
very few nighttime hours, television
may become either a habit or an ob-
session. It might become the sched-
ule-setter for an entire family, But,
of course, such problems also may
result from too much work, golf,
{ishing, radio, reading or any other
type of actlwty which is ecarried to
excess,

Few things pervade a home as

persistently as a TV set that can be -

heard throughout the house. It dis-
places conversation, discourages
reading and makes studying difficult

for schoolchildren. Social and other

outside interests often are neglected.
Time is a limited asset—even
more limited than money-—and if it
is 'to cover essential needs, it must
be budgeted carefully and used to
produce most desirable results,
Television program directers are
primarily concerned with whether
people will wateh a program. What-
ever will atiract viewers is whai
they will broadcast. Many high qual-
ity programs have” been cancelled

because they did not show up well in -

TV ratings.

Zany, ftrivial shows often rate

igh. For exzmple, even TV execu-
tives have beeh amazed that a carni-
val midway type. giveaway show
called ''Candlepins for Cash" at- .
tracts an estimmated 40 per cent of -
the audience in the Boston area and
rates tops in its time slot in other lo-
cations. It offers prizes up to $250,000 -
but mostly participants win less than
$25 gnd viewers' hopes of sharing in
this wealth are vicarious, to say the
least.

Within limits pf audience rating -
surveys, each person may watch
whatever he or she chooses on TV,
deciding Tor himself whether it'is a
benefit or a loss ef time. The choice
to become a part of the autlience, in
a way, is a vote for continuing that
type oi program ‘I‘o turn it off is a
vote against it. B

Whatever the decxsmn, it is up to
the individual to determine whether
his time will be used, wasted or just
passed.



